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Contact Information 
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Career Technology Pathway — Marketing  
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Course Description  

Marketing Principles is a one-credit course designed to provide students with an overview 
of in-depth marketing concepts. Students develop a foundational knowledge of marketing and its 
functions, including marketing information management, pricing, product and service 
management, entrepreneurship, and promotion and selling. Students examine the need for sales 
and marketing strategies. Students practice customer relationship skills, ethics, technology 
applications, and communicating in the workplace.

Marketing Principles Goals 
	 Students who complete this course successfully will be able to: 


• Be able to analyze the marketing messages around them and make informed 
purchasing decisions


• Be able to describe the main principles of marketing (The Four P’s)

• Be able to conduct market research to determine the appropriate marketing mix for a 

good or service

• Be able to write a marketing strategy/plan for a good or service


Required Texts, Materials, or Equipment (Required EVERY class session for all learners) 
• Charged MacBook Air

• Notebook paper, pencil/pens, and highlighters

• Headphones

• Clark, Brenda. Marketing dynamics. Tinley Park, Illinois: Goodheart-Willcox Company, 

Inc, 2019. Print. (Available inside of your Marketing Principles Schoology Course) 

Daily Classwork/Homework 
 Marketing Principles is a high-input/high-output class meaning that when class is in 
session you should be prepared to work. Daily classwork will be assigned and, on the rare 
occasion, homework will be assigned as well. It is the student’s responsibility to makeup any 
missed daily classwork or homework. Please see the “Late Work” section of this syllabus for a full 
explanation of makeup work policies and procedures for this course. You can find the tasks for 
each week in the Weekly Agenda found in Schoology. This will break down your tasks by date and 
instruct you when your assignments are due. A class calendar is provided to help you stay caught 
up on any missed assignments. NOTE: This calendar is subject to change. Any changes will be 
posted in our Schoology course.

Class Participation 

	 Class participation is critical for success in this class. Marketing, by nature, is a very 
hands-on subject area and the best way to learn the principles of marketing is by participating and 
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to learn by doing. Each assignment, both in and out of class, is designed to have you be an active 
participant in your learning. You cannot simply come to class or logon to Schoology, listen to the 
discussion, review the materials and master this subject. You have to be an active member in 
class discussions, complete all of your assignments, and have personal reflection on the material 
to succeed.

Marketing Principles Anchor Assignments 
Starbuck’s Cup Redesign Project - Students are tasked with creating the annual holiday themed 
cup design for Starbucks Coffee Company.


• Students will use embedded mathematical skills to measure their cup to ensure that their 
design elements are spaced evenly and the design is balanced.


• Students will use embedded literacy skills to write the copy for a social media ad promoting 
the new cup design.


Pricing a Pizza Project - Students are tasked with coming up a new pizza flavor they will sell at 
their fictional pizzeria. They will then use several methods to determine the price they will use to 
sell their pizza. 


• Students will use embedded mathematical skills to calculate the cost of their pizza and their 
potential Return-on-Investment.


• Students will use embedded literacy skills to write a sales pitch in order to find investors for 
their pizzeria.


Grocery Store Inventory Project - Students are tasked with determining current inventory levels 
for a fictitious grocery store and then completing the purchasing process to purchase needed 
inventory.


• Students will use embedded mathematical skills to calculate what their inventory needs are. 
They will also use embedded mathematical skills to complete a purchase order and receiving 
record when completing the purchasing process.


• Students will use embedded literacy skills to write a professional email to their supervisor 
instructing them of the inventory ordered and any issues that they may have had while 
completing the purchasing process.


Point of Sale Display Project - Students are tasked with creating a Point-of-Sale Display for a 
product.


• Students will use embedded mathematical skills to determine measurements for their type of 
Point-of-Sale display.


• Students will use embedded literacy skills to develop an eye-catching slogan that will attract 
customers to their Point-of-Sale Display.


Grading 
As mentioned before, you will have daily classwork and homework that is assigned to help 

you master the principles of marketing. A variety of assignment types are used in this course 
including tests, quizzes, textbook assignments, and individual/group projects. The biggest project 
will take place in the last semester. This culminating project will put ALL the concepts of marketing 
you have learned in the course to work as you create a marketing plan for a good or service.

Grade Cutoffs 
100 to 90 	 =     A

89 to 80 	 =     B

79 to 70 	 =     C

69 to 60 	 =     D

59 and 	 =     F
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Late Work (Face-to-Face and Hybrid Students) 
	 You have THREE DAYS from the due date of a missed assignment to turn it in for FULL 
CREDIT if you have an excused absence from the main office. If you have not turned in an 
assignment within THREE DAYS of its original due date, you will receive ZERO credit for the 
assignment. 

Missed Assignments (ALL CLASSES) 
If you have extenuating circumstances and need additional time on an assignment, you MUST let 
me know! I cannot make accommodations for you if you do not communicate them to me. 
Assignments will be posted in the Weekly Agenda section of our Schoology course. It is 100% the 
student’s responsibility to locate and make-up any missed assignments. Your tasks are broken 
down by day and have a due date noted in red, underlined letters. EXTRA CREDIT WILL NOT BE 
GIVEN AT THE END OF A SEMESTER TO HELP BOOST YOUR GRADE! 

“A lack of planning on your part does not constitute an emergency on mine.” 
        - Ms. Finley 

Hybrid/Virtual Student Attendance 
Attendance for Hybrid and Virtual students will be taken DAILY in Schoology. I will do this by 
looking at your login history for this course and your progress for completing your weekly 
assignments. If I do not see user activity in Schoology or if you haven’t completed any 
assignments for MORE THAN TWO DAYS I will contact your parent/guardian. If I do not make 
contact with your parent/guardian, your name will be submitted to admin so that they may make 
contact with your parent/guardian.

Face-to-Face/Hybrid/Virtual Classroom Expectations and Rules 
This course, whether you are attending face-to-face, virtually, or both, has a set of expectations 
that are intended to extend beyond this classroom. These policies and procedures reflect those 
that are required in any setting outside of high school.


BE SAFE! 
Be aware of your actions and surroundings at all times. 

When in the classroom be sure that you are aware of what is happening around you so that 
you, or someone else, is not injured. Use any and all equipment (scissors, paper cutter, 
computers, power outlets) as intended to avoid injury. Be sure that you follow good digital 
citizenship practices while interacting with your peers and myself in Schoology.


BE KIND! 
All participants (students and teacher) will display respect for each other and the learning 
environment. 

Showing respect for one another, especially in the workplace, is a critical component for 
success. It is completely normal to disagree with a colleague. What isn’t normal is to be rude 
and disrespectful to them. This will create a toxic work environment. The same goes for 
interacting with each other in this course. The main instructional strategy in this course will be 
for students to collaborate on work and discuss marketing concepts with others. There will be 
times you will disagree with your peer. You may discuss your point-of-view, however, you will 
do so in a professional manner and will never disrespect your peer. Respect also needs to 
happen for the learning environment. This means cleaning up your workstation after each 
class. Do not leave anything behind when you leave. Log out of your computer and push your 
chair under the desk.


All participants will be responsible in creating a culture of positivity in the course. 
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Have you ever heard the phrase, “One bad apple can ruin the whole bunch?” In terms of our 
course culture, this means that one person that has a negative or a bad attitude can cause 
everyone else to become negative and have bad attitudes themselves. Don’t let this happen! 
Friends don’t let friends have bad attitudes!


BE RESPONSIBLE! 
All participants will show up to class prepared to work. 

Being honest, there are days when you will not want to work. There will be some days where I 
won’t want to teach. We are only human. However, we are a part of a team when class is in 
session. Our team’s success will only be achieved if ALL members of the group are actively 
participating in the discussion or project. This means being prepared with the supplies you may 
need.  Failure to be prepared for class will result in a low grade in the course.


All participants will complete their assignments/tasks on time. 
Whether you are a face-to-face, hybrid, or virtual student you MUST use the resources within 
Schoology to locate, complete, and submit your assignments on time. This is 100% the 
learner’s responsibility.


BE ENGAGED! 
NO cell phones will be used during class and MUST be put COMPLETELY away from view. 

Learning how to use technology responsibly is CRITICAL to being successful after high school. 
While technology has definitely opened many opportunities for us it has also opened a lot of 
opportunities for us to get off task and distracted from our work. I am guilty of this and have to 
consciously keep myself on task. There will be times that you will use your school-issued 
MacBook Air and your personal cell phone for activities or assignments. You MUST stay on 
task and not use the technology for entertainment (check Facebook, Instagram, Snapchat, 
Twitter, Reddit, etc.) during class. If you have your cell phone out in the classroom without 
permission it will be taken up and the procedures in the Oxford High School Student Handbook 
will be followed.


Class Fees 
	 Marketing Principles has a class fee of $30 for the full year for face-to-face, hybrid, and 
virtual students. This covers the use of printers and your Marketing Principles workbook and your 
student membership into our Career Tech Student Organization, FBLA. 

ALL costs are due by the end of the FIRST semester. At least half should be paid by September 
25th 2020 to be an FBLA member. If you are taking additional business courses in the same 
semester you will receive a discount. You will pay $50.00 that will cover the fees for two classes.

Office Hours 
	 If you need additional help with the course, you may contact me and we can arrange a time 
for a meeting or for tutoring. You MUST contact me and make an appointment as I may have 
already scheduled an appointment with a classmate or have a meeting. You may schedule an 
appointment anytime during my office hours listed below. Appointments may be made outside 
of these hours for extreme cases. 

Before School: 7:00AM - 7:25AM

During 7th Period: 2:00PM - 2:55PM

After School: 2:55PM - 3:15PM

Monday Evenings: 6:00PM - 6:30PM (by appointment only via Zoom/Google Meet)

CTSO National Competition  
Participation in a national competition will not be considered if the club sponsor(s) is unable to 
accompany students. If the club sponsor(s) is able to attend the national competition, the following 
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criteria must be met:

• The club must have funds available to pay for eligible student participant expenses

• First place winners in state competitions are eligible for nationals provided all other 

expectations are met. Second place winners may be eligible for nationals.

• Student teams qualifying for nationals become ineligible if one or more members of the 

team are unable to attend the national competition.

• At least one parent/guardian of each student must accompany the student the entirety of 

the trip to/from nationals. The parent/guardian will be responsible for his/her personal 
expenses.


• Any participant withdrawing from national competition must repay the school all non-
refundable expenses incurred by the school


Reasonable Accommodations  
	 Reasonable accommodations may be requested in accordance with Section 504 and the 
Americans with Disabilities Act (ADA). We only use a digital textbook and online resources in this 
course. Physical copies of learning materials will only be supplied at a student or parent’s request. 
Any parent of a student who is receiving grades that are unsatisfactory may meet with the teacher 
at any time to discuss support options. 
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Course Outline 
This course outline should be used to help you keep track of our progress through the 

course. A detailed, day-to-day calendar is available in the Make-Up Work Binder. Please note that, 
this outline is subject to change at my discretion.
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First Semester Outline
8/19/2020 8/21/2020 Set Classroom Expectations / Review Syllabus / Safety Quiz
8/24/2020 8/28/2020 Soft Skills
8/31/2020 9/4/2020 Communication in the Workplace
9/7/2020 9/11/2020 Planning for Success
9/14/2020 9/18/2020 Preparing for your Career
9/21/2020 9/25/2020 Digital Citizenship
9/28/2020 10/2/2020 Introduction to Marketing
10/5/2020 10/9/2020 Marketing Plan
10/12/2020 10/16/2020 Unit 1 and 2 Project
10/19/2020 10/23/2020 FALL BREAK
10/26/2020 10/30/2020 Business Basics
11/2/2020 11/6/2020 Ethics and Social Responsibility
11/9/2020 11/13/2020 Economic Principles
11/16/2020 11/20/2020 Marketing Research
11/23/2020 11/27/2020 Product Planning and Development
11/30/2020 12/4/2020 THANKSGIVING BREAK
12/7/2020 12/11/2020 Prepare for Semester Exams
12/14/2020 12/18/2020 SEMESTER EXAMS
12/21/2020 12/25/2020 WINTER BREAK
12/28/2020 1/6/2021 WINTER BREAK

Second Semester Outline
1/11/2021 1/15/2021 Reset Classroom Expectations
1/18/2021 1/22/2021 Product Service Management
1/25/2021 1/29/2021 Pricing Strategies and Concepts
2/1/2021 2/5/2021 Calculating Prices and Discounts
2/8/2021 2/12/2021 Distribution and Inventory Methods
2/15/2021 2/19/2021 Promoting the Product
2/22/2021 2/26/2021 The Promotional Mix
3/1/2021 3/5/2021 Basic Merchandising Concepts
3/8/2021 3/12/2021 Merchandising Design
3/15/2021 3/19/2021 Merchandising Design Project
3/22/2021 3/26/2021 SPRING BREAK
3/29/2021 4/2/2021 The Selling Process / Determining Customer Needs
4/5/2021 4/9/2021 Overcoming Customer Objections
4/12/2021 4/16/2021 Closing the Sale
4/19/2021 4/23/2021 Customer Follow-up
4/26/2021 4/30/2021 Marketing Plan - First Draft
5/3/2021 5/7/2021 Marketing Plan - First Draft Peer Review
5/10/2021 5/14/2021 Marketing Plan and Sales Presentations Final Review
5/17/2021 5/21/2021 Marketing Plan and Sales Presentations Practice
5/24/2021 5/21/2021 FINAL Marketing Plan and Sales Presentations
5/24/2021 5/28/2021 SEMESTER EXAMS


